
Taita Hills Value Addition Training 
Unlike other group projects that have been community driven, the Taita project was unique in that it 
came about as a result of research findings. The aim was to address the need for additional income 
for household commodities and payment of school fees. The study on climate and land use 
identified beekeeping as a potential source of household income. It was taken by Rebecca Newman, 
from Helsinki University, in collaboration with the University of York, the Nairobi-based International 
Centre of Insect Physiology and Ecology (ICIPE) and the Ministry of Foreign Affairs of Finland.  

The Taita group is community owned and is self- supported for most of its activities. However, 
funding has been provided by Bees Abroad for capacity building, and ICIPE and The Nature 
Conservancy have supported the group with hives. 

 

In July 2018, trainers from CERA Rights, the Local Delivery Partner for Bees Abroad in Kenya, 
provided value-addition training. Through discussions with beekeepers they felt that there were 
knowledge gaps that needed to be addressed through more technical training, and a project 
proposal was put together for a two-year project. 

Activities in 2020 
Positive cases of Covid-19 were reportedly high in the coastal region, so the team was not able to visit 
this group in the year. This was exacerbated by a few bottlenecks experienced with the Research 
Institute. However the team continued to offer advisory support to beekeepers via phonecalls.  

Despite the COVID situation in the country, the group managed to harvest 180 kilograms of semi-
refined honey, and 50 kilograms of wax.  

Getting a good market for the honey and wax was reported to be the main challenge faced by the 
group. This was attributed to Covid-19 pandemic which had restricted movement within the country 
for the greater part of the year.   

Future plans 
Once the pandemic abates, and normal activities can resume, the plan is to increase the level of 
training, with special focus on governance issues and environmental conservation as well as 
emphasis on marketing and standardisation. 

 


